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Part |

€2) Teen Issues

Various Topics in this Part
Will Help Student Improve their
Speaking Ability in Real Situations.




I Like Calvin Klein

lssue 01

want to be “in*," That's why | wear expensive "designer-

label”"clothes. Popular celebrities* wear top-flight* brand

names, 50 the goods must be very good. Well-known
companies take pride in their products, maintain high quality,
and provide great after-sales service. So people who buy these
items feel the high prices are fair*, since “cool™ clothing gives
them a good fit* as ‘«.a':.ﬂ[ as inner satisfaction, My friends and [ all
like the same clothes, music, movies, and so on. If our parents
don't understand us, or don't like what we like, well, that's a
problem. But I bet® they had the same feelings when they were
voung. As for me, | like Calvin Klein.

+in : fashionable

«Gelobrity - lamous persan
-tap-tlight : first-rate; excallent
= fair ;just

ool - excellent; irst-rate
~good fit Dright size and shape lor {shisth)
bt : b sure about {51h)
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24 | nat Does It Mean? )

1

)
2) after-sales service
(3) “cool” clothing

brand name

(
II

(4) inner safisfaction

@i 8- Comprehension x

(1) Why does the speaker like to wear clothes with a designer s
name on them?

(2) Is the speaker an ordinary teen-ager?

(3) What do the stars* wear?

(4) Are brand-name goods worth* their high prices? Give three
reasons the speaker thinks that they are.

' (5) Does the speaker feel the same as, or different from., older

people?

-glar ; famous and successful performer in entartamment or famous player in spors
~wirth ; desening of
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€ Who buvs vour clothing? Where do they come from?
@ Is vour taste* in clothes similar* to vour parents'?

€ Name some famous shoe brands. Do vou wear any of these?

@ Name some famous jeans. Do vou own any of these?

@ If two pairs of shoes were almost identical®, what would be
more important in deciding which to buy. cost or brand?

(® Do vou think fashionable brands are worth their high prices?

€ What are the most important concerns* in choosing what to
wear?

@ Does being “cool"* depend on wearing certain brands?

@ What is more important, character or celebrity*?

@0 What is more important, wearing brand-name clothes or
having a good personality?*

@ What are the most important aspects® of having a good
personality?

~iaste  personal preference or liking

=similar ; almost Dut ot exactly the sama

-rdantical @ axaotly the same

«cancar : {sth) that (sb) thinks 15 tmportang

=cool | impressive because ol being fashionable or attractive

~calebrity © state of beng famous: fame

- parsonality : [sb'sl character, especially how o behaves loward ather prople
=aspect © particular part, feature, or quality of (sth)
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(1) This is nothing new. People have always been fashion-
conscious. “Clothes make the man” (and woman!) is a very old
expression. Wearing expensive clothing shows off* one’s high
social status* and makes one more attractive to other people.
And wearing famous brands is just a common shorteut® to show
off one’s position, since evervone recognizes them.

(2) Young people have more free time and more money than
thev ever have had before. In too many cases, theyv devote
themselves to the wrong things, Instead of developing good
manners and strong morals, they concentrate’ on superficial® and
unimportant qualities.* Instead of studving and working hard,
they only want to be "popular.” And they want to become
popular because of what they wear, not because of what they are.

(3) Usually a famous brand represents* a long history of quality
and customer satisfaction. Isn't it better to pay a little more for
goods that are guaranteed' to have good quality and to last® a
long time, rather than pay a little less for products that are
shoddy* and will quickly wear out® or break? Besides. in most
cases, the designer items also look better than cheaper ones
because they are constructed* more carefully, use better
materials, and are more [ashionable. So, if vou can afford* it, why
not get the best?

«shiow off - display or behawa ina proud or showy manner
sulalus | socal legal, or professional position

«shorteul : shorter or-guicker way to gel somewhere
sgoncentrate : keep or direct one’s thought, atienton, or effors
~superdicial : what is merely apparent or olwious, shallow
- quality : charactenstic

«represent - stand for (sth)) symbolize

guarantoe : make fsth) certan or sure

«lmst ; continue; go an

=shoddy . of poor quality

«waar out - become weak, broken, or usaless

sgonstruct : buld or lorm by putbing tegether parts
~afford : haviz encugh lime or maney for (sth)
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(4) Despite their higher prices, designer brands are not
necessarily’ "better” than others. But the companies that make
them spend more money on flashy* advertising to play tricks on®
people’s minds. Just because some enterprise’ pays a fortune® to
a gorgeous' celebrity to model® its jeans, does this mean that
evervone clse will look as good as she does? Just because a
famous athlete is paid lots of moneyv to wear certain shoes, does
this mean that anyone wearing them will also be a great
sportsperson? The fact is that these firms pay tiny wages to
desperate® people in the world’s poorest countries to make these
goods, and then sell them at grossly* inflated* prices.

+ nat necessarlly | not abways or not in every situation

= flasty : briliant

+play tricks on (sb) 2 foal (shb)

«enterprise | business company or grganeation

fartune - vary largs amount of monay

=gorgeous sincredibly beaotiful

«model ; show ciothes by wearing them at fashion shows. in magazing photographs, sio, esp. asa job
sdesporate © sutterng or driven by a great mead for (sth)

= grossly : very or extremealy

+inflated ;| increased too much
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The Downside of Desire

Today's vouth stronaly desire lop-brand goods. But this situation leads to
many undesirable side effects:. For example. some voung people get part-
time jobs so they can buy these items, and this may poorly affect their
scholastic performance. What is worse, those who cannot buy the goods may
feel they have to have them anywav, even if they have to engage in* criminal
behavior. The third alternative® is for parents just to give in* and buy whatever
the kids want, abandoning® their own proper role in =
deciding what is “right” for their own children. None H«f__r;;b {
of these trends bode well* for the young generation’s ,/”‘::‘ V :
future. RLK |

. Of the three behaviors, which is likely to be the best ane for young
people? Why?

“ 2, Why does scholastic performance matter mare than having brand-
name terms? Or, does it?

«downside : nagative aspect

+ lead to : resullm

+ side effect @ unoxpectod or unplanned result of a situstion or évant
«ongage in take parl ina particular activity

+ alternative : choice between two or more possthilities

=+ give In : surrender; yield

+abandon ; give (5th) bp completely

+hode well : bea good sign

« mattar : e mportant
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Tomorrow Is My Birthday

omorrow is a very special dav for me. It is not a public
holiday, for all to share. It is mv own, very private, holidav
— my birthday. Because it is "mine,” [ think I have the
right to celebrate® it the wav [ wish, not how someone else wants,
[ should be able to have it where I desire and to decide who to
invite. Let other people do their own birthday parties the way
they wish, but thev should leave mine alone. That way we can all

be happv at least one dav each vear. Is this too much to ask?

So, this is what [ would like to do. | want to go to an amusement
park® with my six best friends, We should spend all day there and
ride every ride together. Then we should all go to a special
restaurant, where my [avorite [ood is served, and enjoy a good
meal. I can open all my

presents there. too.
Alterwards, 1 think it
would be cool if we
went to a movie and
then had some ice w0k

cream belore we

went home,

- colebrate :do (sth) special because of & particular evant or special accasion
samusement park | place where peopla pay money to go on ndes and play games 1o win prizes
sride : machine at an amusement park that people ndean for fun
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What Does It Mean? )

By

®

(1) celebrate it the way I wish
| (2) Is this too much to ask?

,

Comprehension j

®

(1) Why is fomorrow special?

(2) What does the speaker want?

(3) Why does the speaker think he has a right to do whatever
he wants tornorrow?

(4) Does the speaker think everyone should celebrate birthdays
the same way?

. (5) What would make people briefly* happy?

g (6) How many of the activities would vou enjov doing? All of
them in the same day?

« briefly ora short time
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